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Privacy is

GOOD FOR BUSINESS

Personal information may be valuable to your business,
but it’s also something your customers value.
Consider taking the following actions to create a culture of
respecting privacy, safeguarding data and enabling trust
in your organization.

If you collect it, protect it.

Follow reasonable security
measures to protect individuals’
personal information
from inappropriate and
unauthorized access.

Be open and honest about
how you collect, use and
share personal information.

Clearly communicate your
data use practices and any
features or settings you
offer to consumers to manage

their privacy.

Nearly 73 percent of Americans

feel it is “extremely” or “very important” that companies have
easy-to-understand, accessible information about what personal data

is collected about them, how it is used and with whom it is shared.™

Don’t count on your privacy
policy as your only tool to :
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Communicate clearly and often
what privacy means to your
organization and the steps you
take to achieve and maintain
consumer privacy and security.

Create a culture of privacy
in your organization.

Educate employees about their
role in privacy, security and
respecting and protecting the
personal information of
colleagues and customers.

In addition to your privacy
practices, do your due ‘:.‘ —
diligence and monitor E s hi
partners and vendors.

You are also responsible

o

for how they use and collect

personal information.

&) BE PART OF SOMETHING BIG
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BECOME A STOP. THINK. CONNECT.” PARTNER

Join hundreds of organizations in support of a safer,

more secure and more trusted internet.

TO LEARN MORE, VISIT STOPTHINKCONNECT.ORG/GET-INVOLVED
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*Source: NCSA/Zogby Consumer Poll, November 2016.
Made possible by a grant from the Digital Trust Foundation.




