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RESURRECTION

Achieved ahead of schedule

RENOVATION
Already secured

REVOLUTION

Time to accelerate

RG



RESURRECTION
iscomplete almost 3 years in advance
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RENOVATION
already secured

Stronger
brands

Right-sized
capacity

&

-1.2m
~100%

Units capacity vs 20191

Average plant utilization ratio!

~ Most gmbitious
line-up in 30 years

Launches
between 2022
and 2025

C-segment

BEV

Renault Group has the potential to be anticyclical

1. Two-shifts utilization rate

RG
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y Let's talk now phase 3
- REVOLUTION

5 addressable ,

; ~220 «~—~  Circular
profit pools! &  Economy
€bn, 2022-2030 S

Eh? Services
i
¥ High-end
~110 2
X = ev
= & Software
ICE & hybrid Q:
(incl. LCV) - :
Cf ICE & hybrid
® (incl.LCV)
2022 2030

Source: IHS, BCG (services), McKinsey (Software), Renault Group analysis
1. Addressable profit pools for Renault Group

RG



Going for the medails

Key success
factor

Product
cycles

Key
technology

] ve

Financing, energy

ICE & hybrid EV & software High-end & mobility
Scale Customer
Technology Brand Lieenle
~b-7 years ~3-5years ~3-5years <2yeaqrs
ICE Electrochemistry Dynamic Banking
Hydrogen CarOS Performance Service platforms
Synth. Fuels Semiconductor Lightweight design Infrastructure

¥\

S

Circular
Economy

Access to materials

& process
technology

>7 years

Waste
Management
Metallurgy

RG



Going for the medals

Key success
factor

ICE & hybrid

EV & software

High-end

Technology

[

©

Brand

Financing, energy
& mobility

Circular
Economy

) &

7

Customer
Lifecycle

1

@5

N

Access to materials
& process
technology

RG



New rules fora new game

100+ years

of success

Vehicles sales (mu)

1920 1930 1940 1950 1960

1970

Vertical integration

Source: OICA, US department of Transportation Statistics

1980 1990 2000 2010 2020

Scale & efficiency

A new environment,
with differentrules

sa#) Blurred
L L industry boundaries

@) Evolutionary technologies
5\_, '/

Extreme volatility

4 5]
[ .| andinstability

v

Horizontal approach  Focus & effectiveness

RG



Playing Horizontally

Strategic
focus

Focus on what matters...

Effectiveness :
allocation

Smart capital

.. Lo leverage each ecosystem'’s

S 7’
__

Reduce
risks

Share
investments

Become
more agile

selection

Best partners Asset-light

by design

Push teams
to innovation

RG
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Organization drives value

44 ALPINE O moBILiZE

ooooooooooooooooooooooooooooooooooooooooooooooooooooooooo

The Future
Is NEUTRAL

----------------------------------------

"RGiN2019 " < -7 " RGiN2022 - ' RGRevolution
Complex matrix organization - Brandspull/functionpush =~ . Focused businesses

€153min2019 . . . .. . .5€16bnin2022 . ° ' >€2bnperyearonaverage 2023-2025 ' K -
A - A TP T 2 T E s e e SR ¢ i a k >€3bn peryearon average 20262030 = | T

RG




Next Gen automotive company

000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000
.
-

(ZJ MOBILIZE




Accountability, Transparency, Empowerment:
key words for Renault Group
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Technology to make it simple: welcome to Management 4.0
Digital platforms developed & connected thanks to strategic partnerships

DIG'TAL TWI N 975 DASSAULT Google 44 Manhattan w TEKION m i |

SYUSTEMES Associates.

PHYSICALWORLD

— L Acceler.a.te E}\ Spread EHf Break silos @ Reduce costs =
— our decisions transparency 7N —

-

RG




L OW emMIsSSIoNS

ICE & hvbrid solutions
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eir Revolution

ICE & hybrid are undergoing tr
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Usage
coverage

Cost
convergence

Carbon
efficiency

1. BEV: Battery Electric Vehicle; PC: Passenger Cars; L

5%




Light Commercial
Vehicles (LCV)

Revolution
for Pros




HORSE project
Reinventing compustion



eading supplier of ICE & hybrid powertrain technologies

HORSE projeck
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#1ICE & hybrid
powertrain supplier

|y GEELY

50% 50%

2X

INn scale

FromDay 1

o

e

e
o e

5m units/yr

8 customers
130 countries




il HORSE projeck

When scale matters

17 plants

o/w 8 for Renault Gi

5 R&D centers

o/w 3 Renault Group

19k employees
o/w 9k Renault Group




il HORSE projeck

bal line-up allowing to double market coverage

2X in market coveragée

/2% Thanks to product compleme
| R 91 a
QLN |
Gearbox
~ULL OFFERING
ONGICE&HYBRID
VALUECHAIN 40%
Renauit M
GI’OUp ”IIIIIIH

XHEV systems Broad fuels compatibility,
& batteries incl. future synthetic fuels " .




i HORS

E [Projeck

le-to-grave is the real thing

Step of the
value chain

Strategic
focus

Partnerships &
Technologies

)

)

Disruptive technology with up to 70% decarbonization potel

Component

Fuel providers suppliers

Establish technology
leadership

Develop green Hz
& synthetic fuels

A

Under discussion A

=T ELH

\4

Potential to reach lower cradle-to-grave
carbon footprint than BEV

OEMs & other
customers

-

Increase scale and Meet cradle-to-grave

market coverage best decarbonization
/- \.  Renault
N/  Group ..gku

MOTORS

A
@ GEE LY VOLVO o

PROTON

AR

Solutions for decarbonization
of new vehicles as well as existing fleets
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| \f RENAULT BRAND PASSENGER CARS

/ growth story
N

’__—_.——__—-_-—.-A-_...‘ _— e ———————————————————————————— —

@ Renaull: - ICE & hybrid

-

Passenger
Cars

+2% P-G-

Powered by
i HORSE project
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Passenger
Cars

C-SEGMENT
PRODUCT LAUNCHES
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1CIA
Jnigue value
DPOSItIoN




=& DAGIA
\golden nugget

leveraging . Lightweight cars

Design-to-cost > - Focus on the essentials
group assets

- Solid double-digit cost advantage

Efficient sourcing . Benchmark cost competitiveness
ecosystem - High plant utilization rate >120%!

- Distribution cost-50%
| ean distribution > vs Western European average

model . <300 combinations per car
- 85% retail

L (@)(2)()

1. Harbourindex 2022



= DAGCIA

>la remains Dacia...only bolder:15% operating margin by 2030

C-segment
offensive

3 product
launches

in C-segment
by 2030

L 5  Bigster

C-segment
to be
announced

Profit pool
coverage
> X2

Smooth
transition

tCO2/veh.

lifetime vs 2019
(cradle-to-grave)

Synthetic fuels

48V w—"
Transition to EV #—

Electrification
‘& la Dacia’ by 2035) u

..while reaching

-15%

carbon footprint cost advantage
by 2035... vs.competition

Boosted
scale effect

From<Imto

~2m units
on global CMF-B
platform

From

to

15%

operating margin

\




LCV Business

Revolution for the Pros



By experts for experts

14% 1R&D center
market share ~2,500 engineers
In Europe

~1in5
Renault LCV
in European car park

gl.onts

600 Pro+ ‘

dealers

<S5 years
line-up by 2026

1.In Revenue, Europe, IHS 2022




The professional world is changing, us too

s ~ .
- - ~_ ...............

F

New
technologies

New EV, Ha, skateboard
platforms,rapid e .

N (L

New LCV
players




OOHY VIA | Complete hydrogen ecosystem " 3-in-1"

leading green H, mobility

Full hydrogen value chain coverage

s kal = . - - = Z

Step of the

va“‘:e chain > Greenslt-l;tr;:i:‘ueling Fuel cell Vehicle OEM Distribution

Strategic iSara lonen aeen Technology Vehicle Integrated

£ energy, electrolyzer e ok PR business model
s & refueling station P 9 (vehicle + stations)

Partnerships & >
Technologies

PY Y &

30% H2 market share in 2030
Cumulated order intake target of €1bn by 2026




The game changer: FLEXEVAN

EV native Skateboard design Software-Defined
forurban needs for modularity Vehicle

= =
AN &

r{opl
-30% Total Cost of Usage

Upgradeability

FLEXIS
Dedicated company project partnering with Tech & LCV champions




ThelstEV & software

oure plaver bornfrom

aon OEM disruption



Playing with new

Fully fledged OEM
focused on EV and software

Innovation-driven tech company:
35% engineers (half on software)

A DEDICATED
COMPANY
FOR A NEW

ENVIRONMENT

Owner of its technology backbone
High-tech manufacturing,
EV value chain, SDV

Agile model with ~10,000
employees leveraging
Renault Group for scale

Relentless focus
on growth

A unique tech culture
to attract and retain
best talents

Horizontal
and ecosystemic
by design
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sl g

>30%

2022-2030 CAGR

2

T million

vehicles in 2031

2023 2027 2031
80%

EV profit pool coverage!

# of
active models

C-segment S

2/3

vehicles in C-segment

80%

investments made
on the first 4 vehicles?

B-segment

1. % coverage of EU mainstream EV profit pool
2.Cash cost, as of 2023 End Of Year



The best of both w

< LEGACY OEMs >—<EV PURE PLAYERS>

Owner of 3 key
technology backbones:
software, EV,

and manufacturing

X

X

Established brand

Ready to scale

(ElectriCity, Mobilize
Financial Services, dealers

network, aftersales)
Focused and lean
operations x
High-growth story x
Robustne & Agility, E\

early profit and grow

7 B
~< AMPERE >'—
NeXx!
O E )
NS P
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ANIRIEIRIES

vitch with substance

Tech backbone #1 Tech backbone #2 Tech backbone #3
High-tech EV value Software-Defined
manufacturing chain Vehicle




ElectriCity >

Top competitive EV maker

- Ready Day 1with capacity
of 400ku per year

= Hours per unit: <10hin 2025
(less than EV pure players)

- Total manufacturing + logistic cost
as competitive as Eastern Europe

- Unique ecosystem

- Suppliers (incl. batteries):
80% <300km

- Customers:
2/3 European market <1,000km

- Scalability:

~620ku peryearin 2028,
scalable to TMu within Renault Group

S

N\

= Tech back )
o %b -
High-tech manufacturing
o =
ELECTRICITY
DUNKERQUE
Battery Gigafacto
RUITZ e
Electric components /e
and battery trays ® DOUAI
Car assembly
A and battery Gigafactory
CLEON
EV powertrains &
MAUBEUGE
EV assembly
B .|
® O
Ampere factories Partnership One industrial cluster ElectriCity
for all EV production




ExXtensive coverage of the EV value chain to sec

& competitiveness
Tech backk @
) OVER 80 GWH BATTERY NEEDS IN 2030
80% COVERAGEBY 2030

7 D
Step of the . gy . eMotor Power
value chain > Recycled RaOW PCAM/ Cell& module  Casing, BMS?, & Reduoer sl .

materials mat CAM! Production Assembly

N ¢

Strateaic Competitiveness Competitiveness
focus 9 > Competitiveness Securing Competitiveness Securing Competitiveness Competitiveness Securing
Multiple , l
Partnerships > partnerships Betnership i_a
: work in progress
in place

w U

1. Cathode Active Material & Precursor
2. Battery Management System



From Mobile to Auto-©

: SMARTPHONE
BUSINESS MODEL...

App Store

MOBILE
PLATFORI
INTEGRATIC

Operating
system

Hardware

One integrator bringing together three distinct layers

N\

1. Including SDV software contribution in middleware and applications

A28
..FORAUTOMOTIVE \ __ . @)
SOFTWARE =
Openapp
ecosystem
SDV
INTEGRATIC
Q CarOS
% Hardware
'
7 N\
Open to 3rd party app developers
<j H‘> & service providers
\ /




LA
A UNIQUE PARTNERSHIP WITH THREE LEADERS rechbackband R & |
IN THEIR AREAS OF EXPERTISE =
7 R
: . Auto
Step of the > Computing Operating sarvice-orianten End-to-end Cloud
value chain platform System Hour e applications platform
N /
: NextGen SDV platform . Features, in-car . .
Strategic focus > SoC' platform beyond Architecting, development, services & Ee'?\'/tigletewr:rgaggz'
entertainment integration & validation . applications

------------------------------------------------------------------

AMPERE +OPEN &
SW FACTORY S e e e o e A D

> B (UKL L5 335000
Q

D

S RQ, ©

Shared R&D effort, 2,000 employees core team 2x faster developments,
with 25% cost reduction in place, with proven expertise reduced executionrisk

1. Systemon Chip
2. Software Development Kit
3. Considering initial R&D and feature development



In Code we

7o
: CENTRALIZED ARCHITECTURE TO CONTAIN COSTS Tech bac &
WHILE DELIVERING MORE VALUABLE CARS
4 Soft ding forecast! N\ ¢ )
(IOO-bosei: 2021) f — > €1.5bnl
SRR .
e Traditional — R&D cost avoidance over
approach the next decade
-25% e
200 i/ s More valuable cars
SD CO +2pts residual value
apprc +10pts aftersales retention
150 g
- Connected services
— Hundreds of euros revenue
100 » T per year per car
2022 2024 2026 2028 20830
AN 7

1. Cost Avoidance to 2030; Economics benefits once SDV deployed
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4 ALPINE

Herita ge, spo rt ol

2022

Racing heritage
and DNA

L.

Top notch
engineering

Selected
distribution

' )\ '\\ //\ ) -
—t —— " e ) AR
AC A& - —

Iconic since'l

L Distinctive
Alpine A110 sports co

manufacturing

4 N ; ('—
90009 © @
2 (O
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4 ALPINIE

npetition creates value

#1 & still growing New & optimized Distinctive
motorsport media platform franchise economic model Alpine’s capabilities
Cumulative TV audience (2021) Media revenue expected Champion titles, 170+ victories

to keep growing in40+ years
YoY growth of global audience Sponsoring revenue increase, That won 75% of 20 latest titles
perrace! 2021-2022
GPsinall key EU, Asia & US Investment already made, And own strong tech assets
timezones secure until 2026

(chassis cost cap, engine frozen)

. >
Alpine FlI's ambitions =~
Contend for championship title & maximize franchise business opportunity

1.2020-2021, in markets where like-for-like broadcasting arrangements remained in place from 2020 (Source : Fl official press release)
2. Last season pre-covid (2019) - 2021 figure =2,7M 3. Works team = chassis + power unit team (optimizing aero development through better power unit integration)

<

MAPFRE

\ < DgPONT

-

-—
® TECH
am

) -

il

RG



<4 ALPINIE

Our opportunityt

2029 2030




<4 ALPIN[E
jhtisright

Superior asset-light model to achieve fast line-up & geographical expansion

Step of the

P : Battery & electronics Platform Sports dynamics Manufacturing
value chain
Strategic High performance Platform Driving Scalability &
focus chemistry supply sportiness experience customization

~2,000 dedicated employees, of which 50% engineers

Alpine Torque vectoring
capabilities SR VS Dedicated factory

sporty version
Road /track synergies

VERKOR Ampere .
M( platforms! and powertrain City

Access to D-segment + platform by partnering with leading EV player

Partnerships

Commercial partners & investor support to accelerate growth & international expansion

1. CMF-BEV and CMF-EV

RG
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Banking on mobility

MOBILIZE

FINANCIAL SERVICES

€3bn

Revenue

~50% +53
Penetration Net promoter
rate score

4m

Customers

MOBILIZE

BEYOND AUTOMOTIVE

g

’
— /"'
gf

ENERGY
SERVICES

MOBILITY
SERVICES

SOFTWARE
ECOSYSTEM

Mobilize is fully empowered to grow faster thanks to strong assets

Data presented as of 2021




) MOBILIZE

Vaas, where V stands for Value

FLEET
PAYMENT ‘ ‘ MANAGEMENT

ENERGY
SERVICES

MAINTENANCE Amount
"semvicnll ‘€. RARED fnanced

Vehicle-as-a-Service (VaaS)

INSURANCE

PURPOSE DESIGNED VEHICLES

¥ N — ., 3 - v\
T, = - S 7 R o
i a B 7 e z
BANK OEM " TECH
c Renault ‘@ . softw
MA:CEL'SEZ!IE:E G?Ogg l 3 " & répub?lr:ue
- 1 3 2 7

3 pillars of Mobilize




E

) MOBILIZ

Nobody covers this value chain like Mobilize

Step of the
value chain

Strategic
focus

Mobilize
coverage

Competition

Potential
partnerships

1. Total Cost of Usage

Bank

Financial
services

Leasing
companies, fintech,
insurtech

Purpose-designed Software
vehicles ecosystem
3 B
Tou Technology,
optimization R
e upgradability,
new services :
new services

Mobility &
logistics
operators

G Legacy OEMs

enault
roup

)|

Start-ups,
Software
République

& EV Pure Players

Distribution Reconditioning
a B Al
Maintenance, 2nd & 3rd |ife
charging management

Renault
Group

o

®

Dealers

Renault

rJ | Group

ﬁ Banks & leasing companies




) MOBILIZE

Mobilize Is moving
4 FINANCIAL JJ ENERGY MOBILITY
SERVICES SERVICES SERVICES
— - Mobilize Visa card g | Mobilize Fast Charge *¢ ... + Launched
- © Already 10k cards in use ] 200 stations in 2024, ;E"? in Lyon and Milan
leveraging RG dealers -
? + Creation of Mobilize — = -+ Launched in Madrid,
’ Insurance 3 - Charge Pass - -”  Paristocome
\ w 50% take rate i
- Car subscription "+ Wallbox
7 in7 key markets 30% take rate - Reached
1billion rides milestone
- Battery Company
,, to manage 2nd |ife
4 batteries, static or mobile - Concept presented
(BetterPack) at Paris Motorshow

.

N
/

//

3
. -
~4

&

more accessible and more affordable
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The Future IsNEUTRAL isfor ALL

Closed-loop recycling solutions
at each stage of a vehicle's life

for all car makers, suppliers, professionals & individuals

£\
&

Production > Usage > End-of-life >
Increase vehicle Provide affordable Dispose old vehicles
recycled content rate & eco-friendly parts responsibly

Certified training & consulting services




Circular economy solutions throughout the car’s lifecycle

From ~50% value chain coverage today to >90% by 2030
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supply Production Usage End-of-life F&\
Step of the . . n .= .= - A
i /
value chain Closed-loop Production Parts Vehicle life Vehicle Battery Battery A
} materials scrap remanufacturing extension recycling 2nd life recycling ;
sourcing recycling
év
Y
STEEL 5
Partnerships ) SAIA o ReFactory INJrQ  MZBILIZE  with partners
BATTERIES

with partners
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Focused businesses with embedded ESG targets

Secure sustainable value chains and prepare
for a carbon neutral and inclusive future

The Future
Power - IsNEUTRAL
B o
- Affordable = - 100% EVIine-up @ :-100%EVine-up  -100%EV = - Ca
mobility

- Up to -70% CO2
emissions per
vehicle by 2030




Leading the organization towards carbon neutrality

COz2emissionintCO2/vehicle
(cradle-to-grave emissions)

RENAULT GROUP RENAULT GROUP
EUROPE WORLDWIDE

CO2-NEUTRAL
In2050

2019 SUPPLIERS

1. Assumption: 150,000 km lifetime e _
2.COze/kg material tion actions (single-digit)



..while turning climate actions into a performance lever

MANUFACTURING SUPPLY CHAIN
o =

Upto,

o e e b (R L [
- MO - VS 'Y TrY . y. =
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Already ahead on Circular Economy

Vehicle, battery

Inour investment & production waste

strategy
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ReKnow University: to be fair

Ateci R @ Sector-wide reskilling & upskilling

. Academics
universite

PARIS-SACLAY 3 academies for future automotive skills
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ESG outlook
2025-2030

(@jﬂ% People & Safety /j‘é@ Environment

+ 0% gender pay gap by 2025 - Ambltuon to reduce the oarbon ““""’;ggmuterlals up to 30%
PR 0 ol oo 0 2019) (scope 8 upstream)

* Training 15,000 employees in the Group snew
businesses through ReKnow Unmarsi y 2025

* Achieve a target of 50% women in the
Top 4,000/ Top 11,000 by 2050 (30
35% by 2035)
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A simpler & more transparent organization

=

5 clear P&L to foster accountability, transparency & performance both internally and
externally

The Future
Mobilize Is NEUTRAL
e sttt st | I’ ”””” —
EVand  THE FUTURE
Software e e - ~ [SNEUTRAL
O O  mMzBILIZE o

Reporting as of H2 2023 Reporting as of 2024 Reporting as of 2024 Reporting as of 2024
Power

ﬁmmﬁ EORSIE E@f@ﬂ@@[ﬁ

@ PC ICE & hybrid —_ - @ LCV

=PACIA

- The Future Is NEUTRAL: Total Scope, Sum of the Parts - Partially non-consolidated RG



No way back, only fast forward

Value over volume Competitiveness Capital efficiency
Net pricing Cash fixed costs R&D Capex
@ +24pts @ >-€2bn @ capped at 8-9%
Retail channel Breakeven point Renault Retail Group
@ 70% @ >=-40% @ divestment €530m
PRODUCT VARIABLE COSTS, ECOSYSIEM
OFFENSIVE SUPPLIER NETWORK PARTNERSHIPS,

& DIGITIZATION

EXTERNAL FUNDING,
ASSET-LIGHT BY DESIGN

+ 3pts automotive operating margin
2022-2025

ROCE:
from high single-digitin 2022
to >30% from 2025

Current data compared to end of 2019
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Partnerships will fuel the Revolution

. is self-financed
Free cash-flow generation
- 2023-2025: >€2bn/year on average
- 2026-2030: >€3bn/year on average

Accelerated by partnerships & external fundings

o8 ¢ S @ “a

Capture growth Access businesses Accelerate innovation Optimize costs Reduce
opportunities with margin > traditional auto & time to market & capital requirements & sharerisk Mibade
ROCE above 30% from 2025

2{C_



Managing the energy transition financially
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Low cash-burn & external funding
e
Limited cash burn Potential strategic Alliance scale: Envisaged IPO, H2 2023
and FCF>0in 2025 cornerstone investors equity participation at the earliest!
(including Qualcomm) under study Renault Group keeping

strong majority

PP PSS

4/

H Envisaged IPO

Preparation Work & Carve-out

. Cornerstone process

5 IPO process '
Timeline >
2022 Today H12023 H2 2023

1. Subject to market conditions



g HORSE projeck

Financially optimizing the ICE & hybrid powertrain future

™™

Carve-out impact from H2 2023

« €2.5bn fixed assets reduction

HORSE project PCICE . €1.2bn fixed costs variabilization, per year on average

& hybrid 2023-2030

Worldwide supplier « €2.4bn reduction in R&D and CAPEX

in ICE & hybrid 2023-2030

powertrain

technologies O —

SEFRLIES T « Dividend stream
! 50 Renault « Potential future capital gain
%  Group

50% GEELY © LCV Powertrain cost competitiveness:
e €£€2.5bn productivity 2023-2030 —
e Positive impact as earliest as 2024

SELLS
v
THIRD PARTIES
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Expanding our horizons N

Partnerships THE FUTURE (& Software-Defined

benefits 'S NEUTRAL Vehicle Al

Capture growth
opportunities

Access businesses with
margin above traditional
auto

Accelerate innovation
& time-to-market

Optimize costs
& capital requirements




Financial outlook per business: profit & cash are king

The Future
Power Ampere Alpine Mobilize Is NEUTRAL
B B — y
Cash-flow Profitable growth Internationally Recurring services Sustainable
generation & innovation with growing high-end revenue with & profitable growth
low execution risk anchor high margins
- +4% CAGR (revenue) - »30% CAGR (revenue) - 40% CAGR (revenue) - +8% CAGR (revenue) - From €0.8bn
2022-2027 2022-2030 2023-2030 2022-2025 revenue in 2022
- =4% CAGR (revenue) - ~Imillion vehicles - €2bnrevenue - +14% CAGR (revenue) to >€2.3bn in 2030
2027-2030 in 2031 in 2026 2026-2030
- 11% R&D Capex . >€8bnrevenue
(in % of revenue, in 2030

on average, 2022-2030)

<72 —~ - ~+3pts auto operating
5 ®  margin

or 9(‘ 2022-2025

% =

- Breakeven in 2025
and ~10% in 2030

- Breakeven in 2026,

>10% in 2030

- MBA: breakeven by 2025
and double-digit by 2027

- MFS high double-digit
operating margin

- >10% in 2030

MBA Mobilize Beyond Automotive
MFS Mobilize Financial Services

The Future I1s NEUTRAL outlook: Total Scope, Sum of the Parts - not entirely within Renault Group scope of consolidation

R
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Financial outlook: new heights!

Operating margin Free cash-flow
>€3bn
peryear
onaverage
o >€2bn
per year
: on average

>€1.5bn

2022 2023-2025 2026-2030

AN SR - R&D /Capex < 8% of revenue over the period
] Ty - Mobilize Financial Services dividend >€500m p.a
| - on average

S | : (subject to regulatory and MFS board approvals)

- ROCE > 30% from 2025




Reinstating the dividend —

A gradual and disciplined evolution of the dividend payout ratio moving forward

= wole DIVIDEND POLICY
e _ —— Progressive ramp-up to
o o e e 35% PAYOUT RATIO
- Ol on Group consolidated netincome
—— g parent share
@ g . .
> 8 —+d  PRIORITY: |\
' RETURNTO 3~
INVESTMENT

e _
RESTOREDIVIDEND @ GRADE
DISTRIBUTION

(FY2022)

- -
-----
...........
o .

MID-TERM | >

FY 2022 dividend pending Shareholders’' General Meeting approval RG



Implementing a balanced capital allocation policy

Guiding

principles

A disciplined capital
allocation structure

® Priority to return
toinvestment grade

......
—
Ny

Dividend policy (starting in 2023):
progressive ramp-up to 35% payout
ratio on Group consolidated net
Income- parent share

Financial investment
representing no more than
15%-20% of Free Cash-Flow,
subject to high thresholds

ronger employee stock ownership
prog with a view to reach 10%
employee O erg.hip by 2030

CASH REINVESTMENT

Growth
Financial Investments
Other

o

v
L0
) {
P
A

RETURN
\ TO STAKEHOLDERS

Dividends
Employee Share Plan

1.IFRS 16 and other

F7Fy
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Now, Financial Revolution

Return to stakeholders

Balanced capital allocation, clear

dividend policy, broader employee
shareholding

T

Accelerated performance

Smart partnerships,
external funding, Alliance scale

Continued financial discipline

Not going back, taking
the non-negotiables to the next level

Accountability & transparency

Simpler, more transparent performance
management & external reporting




Renault
Group

Disclaimer

Certain information included in this presentation are not historical facts but are forward-looking statements. These forward-looking
statements are based on current beliefs, expectations and assumptions, including, without limitation, assumptions regarding present
and future business strategies and the environment in which Renault Group operates, and involve known and unknown risks,
uncertainties and other factors, which may cause actual results, performance or achievements, or industry results or other events,

to be materially different from those expressed or implied by these forward-looking statements. Forward-looking statements speak
only as of the date of this presentation and Renault Group expressly disclaims any obligation or undertaking to release any update

or revisions to any forward-looking statements included in this presentation to reflect any change in expectations or any change

iNn events, conditions or circumstances on which these forward-looking statements are based. Such forward-looking statements are
forillustrative purposes only. Forward-looking information and statements are not guarantees of future performances and are subject
to various risks and uncertainties, many of which are difficult to predict and generally beyond the control of Renault Group.

The forward-looking statements included in this presentation do not include any assumption for a further significant deterioration

iIn mMarket conditions or the current geopolitical situation. Actual results could differ materially from those expressed in, or implied

or projected by, forward-looking information and statements. These risks and uncertainties include those discussed or identified under
Chapter 4 of the Universal Registration Document of Renault Group, filed with the French Autorité des Marchés Financiers (AMF)

on 24 March 2022 and available on the Renault Group's website (www.renaultgroup.com) and the AMF's website (www.amf-france.org).

This presentation includes only summary information and does not purport to be comprehensive.
No reliance should be placed on the accuracy or completeness of the information or opinions contained in this presentation.

This presentation does not contain or constitute an offer of securities for sale or an invitation or inducement to invest in securities
INn France, the United States or any other jurisdiction.
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