Mango improved mobile and app
sales by using Firebase conversion The challenge

. . . Mango is a retail company from Spain which sells fashion,
traCklng Slgnals’ alongSIde footwear, accessories and home décor inspired in the

F|OOd|Ig ht in SA360 blddlng mediterranean across many regions and platforms. A lot of
users start their purchase after a shopping or web ad and

finalize the conversion in-app. The challenge was to - 9 2 % 2X

attribute the App conversions to the right campaign and

. provide a seamless and personal mobile experience to lower cost per higher conversion rate
— ‘ mobile customers acquisition of an after App Deep Linking
O 8 goonlecomseaclenmsar @ 3 A ’ App User Vs Mobile implementation.
Google & Web User
The approach
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Mango worked with Google to implement Deep-linking and
Firebase with the help of Google Tech Team. Almost a year

amncios - Comprar vestido floral mango

g s after, we were measuring App Conversions in all accounts. App Deeplink o) of App conversions
represents 51 /O after a mobile web
% ; By last Mango integrated Firebase Purchase conversion for campaign click.
S e ;{;:;‘j:‘a::““ ‘ ; . e i0S and Android into a SA360 weighted conversion along
e Moo ' { ] with website purchases, optimizing both to app and
Toodemte || oo s Bl . website revenue with tROAS smartbidding.
The results

App Deeplink traffic represents more than 51% of mobile
App conversions with only 7% of mweb campaign spend.
Cost per purchase event is 92% lower with App Deep Link
and Conversion Rate 2x times better with App Deep Link

than without. (Only App Deep Link CVris 17.4 higher) Go gle hq AN G O
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