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How to get started on LinkedIn

Tips for building a great profile



1. Profile Picture

Pick a picture that
is aligned with your
role. This will show
up on your articles
and posts next to
your name and
headline.

2. Headline

How to build your profile

Create a powerful presence on LinkedIn

in Q Search

Lorraine K. Lee « 1st 1) Linkedin

News Editor Northwestern University

Your headline will
automatically use your
current position, or you
can customize it. This is
important as it will show
up under your byline on
every article.

. San Francisco Bay Area 1
h See contact info

n - .
Message More.. 35 See connections (500+)

I'm a News Editor at LinkedIn, focused on giving our members the news and views they need to .

talk about things that matter. I'm the editorial lead for Series, a new feature that allows
professionals to publish newsletters on topics that matter to their world — and build a community
around those topic...

 EFEE" . |

Show more ~

3. Summary

The summary is
where you can share
more about your
experiences,
expertise and
Interests. You can
also share your vision
you have for your role
and your company.

4, Media

Link to external
documents, photos,
sites, videos, and
presentations that
tell your story.



How to build your profile

Create a powerful presence on LinkedIn

5. Experience

Detail your current and
past work experiences to
show your expertise and
connect with co-workers
and company alumni.

6. Work Examples
Add media to

. ™ .
ln Q Search
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Experience

in

showcase your
work visually.

Linkedin

3 yrs

News Editor, Special Projects
Nov 2017 - Present - 1 yr 3 mos

« Served as editorial lead on Series; built content calendar to foster engagement in Series
Group, curated top series, educated writers on publishing best practices

» Developed social media strategy across Facebook, Twitter, Linkedin to build editoria
brand and drive engagement; surpassed company CTR benchmarks

« Contributed to LinkedIn Lists; co-led first-ever List webinar to educate honorees about
publishing best practices; built first-ever content calendar to spark conversation; wrote List
article blurbs

« Led GDPR-compliance initiatives for Editorial tools and processes

[m. Linkedin Is Subtly
& Experimenting With...
i

News Editor, Daily News

Feb 2016 - Oct 2017 - 1 yr 9 mos

LS Y 6 ratl I 3 ) «’.

News Editor, San Francisco // February 2016-October 2016

News Editer, Hong Kong (on assignment) // November 2016-November 2017

« Wraote Daily Rundown, a member-facing digest of breaking news and trends; scri... S¢

Education

Northwestern University
Bachelors of Science, Journalism, French

Messaging Notifications

Activities and Societies: F&F Marketing, North by Northwestern, Daily
Northwestern

7. Education

Share your educational
background to be
discovered by other
school alumni and make
connections.




How to create a custom URL

A custom URL sets your profile apart and makes it easier to share with others.

ﬂ"-' 2 Back to Linkedin.com @
Edit public profile & URL ®
You control your profile and can limit what is shown on search engines and other off-LinkedIn

Add profile in another language @ services. Viewers who aren't signed in to LinkedIn will see all or some portions of the profile www.linkedin.com/in/yingxuchen &
view displayed below.

# Edit URL

Personalize the URL for your profile.

Public profile settings

— Edit Content

H H 276 This is your public profile. To edit its sections,
Yln.gxu (MISSY) Chen connections update your profile.
Associate Editor at LinkedIn
Y New York, New York | Internet [ Edit contents l
Current LinkedIn
. . Previous LinkedIn, Northwestern University Student > Edit Visibility
Yingxu (Missy) Chen m LinkedIn Affairs Marketing, Welltended i
s X A Education  Northwestern University You control your profile’s appearance for
Associate Editor at LinkedIn Northwestern University Websites  Portfolio viewers who are not logged-in members.
New York, New York E] ) Limits you set here affect how your profile
See contact info appears on search engines, profile badges,

- - . and permitted services like Outlook.
Add profile section w More... ng& See connections (276) P
Learn more

Yingxu (Missy) Chen’s Activity

. _ . See all activity Your profile's public On (:)
Currently an editor for LinkedIn Weekend Essay. Graduated from Northwestern University _ ' _ . . _ 4 visibility
majoring in journalism, with a minor in psychology and an Integrated Marketing Communication Yingxu (Missy) Chen liked this Yingxu (Missy) Chen liked this
cgrtlflcate. | have worked for several media organizations as graphic designer, creative director, : }\H—Tm, EEMRNBFEtE . Why the best leaders bypass Aisie (raaiiliad)
video reporter, etc. My... PA? #TechCrunchEFEIFES IS their gatekeepers and go...

i #TCshenzhen... ) o Name, number of connections,
Yingxu (Missy) Chen's Portfolio Is there anything more fundamental to industry, and region
) " . : human psychology than comfort seeking?
& Yingxu (Missy) Chen liked this Most of what we.... Profile Photo
INRUmIEZERI A2

; ’“ #TechCrunchEfrEIFTES

u H#T P ehanvshan

O Your connections

Nnluv | inkadln mamhare dirantlu

Show more ~ Yingxu (Missy) Chen liked this


https://www.linkedin.com/help/linkedin/answer/87?query=profile

How to customize your account settings

Find “Settings & Privacy” from the top right corner. Here you can add an additional email address, change your
password, and control your notification and email preferences. You‘ll also be able to adjust preferences for who can

send you connection request invitations. For mobile devices, see instructions here.

= a

Messaging Notifications

Router & Switch Security - Centrally manage authentication to routers a . .
s : Yingxu (Missy) Chen

Associate Editor at Linkedin  JRL

View profile

Account

| Login and security

Privacy

Login and security

Ads

Back to LinkedIn.com @

Communications

rlai
@ Start 1 Month Premium Trial Site preferences
Email addresses Change
Subscriptions and payments
ACCOUNT tch ! P s Add or remove email addresses on your account 4 email addresses
oo Partners and services
i i tche:
Settings & Privacy che Phone numbers Change
Help Center ly El Account management Add a phone number in case you have trouble signing in 1 phone number
L Pred
Anguage Pipe Change password Change
MANAGE Choose a unique password to protect your account
Yingxu (Missy) Chen [ Linkedin i
. . . ivi - Where you’re signed in Ehifioe
Associate Editor at LinkedIn NorthwesternUn ' oSts & Activity the y & nange
- See your active sessions, and sign out if you'd like 8 active sessions
New York, New York E . Job postings
See contact info
T ; 5 88 see connections SPOWcase: Linkedin Editors Two-step verification Change
proiiie section’ v: e Activate this feature for enhanced account security On
Sign out » 2N
\_w rinance Aassociate
Currently an editor for LinkedIn Weekend Essay. Graduated from Northwestern University majoring .
in journalism, with a minor in psychology and an Integrated Marketing Communication certificate. | Site P references
have worked for several media organizations as graphic designer, creative director, video reporter,
etc. My... Language Change

Qalart tha lananiaca unitiica nn |l inkadln

English


https://www.linkedin.com/help/linkedin/answer/66?query=settings

How to manage your invitations

You can limit invitation requests by requiring members to know your email address. For
mobile devices, see instructions here.

°
ln Back to LinkedIn.com @

Channels Preferences
| Preferences ———————————————————————————
Who can send you invitations Close

Groups

Choose who can send you invitations to connect Email and Imported contacts

LinkedIn messages Everyone on LinkedIn (recommended)

nly people who know your email address or appear in your “Imported Contacts” list

Only people who appear in your “Imported Contacts” list

Messages from members and partners Change
Let us know what type of messages you’d prefer to receive InMail
Read receipts and typing indicators Change
Choose whether or not you want to send and receive read receipts for your On
messages

Messaging reply suggestions Change
Choose if you want to see recommended replies when responding to a Yes
message

Groups

Group invitations Change

Communications > Preferences > Who can send you invitations > Select “Only people who know your email address”


https://www.linkedin.com/help/linkedin/answer/70

How to change “Connect” to a “Follow” button

You can reach a larger audience by allowing others to follow your activity. For mobile devices, see instructions here.

Account

How others see your profile and
network information

How others see your LinkedIn
activity

How LinkedIn uses your data
Job seeking preferences

| Blocking and hiding

Privacy > Blocking and hiding > Followers > Toggle to “Yes” to add a follow button

Blocking and hiding

Back to LinkedIn.com @

Communications

Followers

Choose who can follow you and see your public updates

Choosing “Everyone” lets people outside your network follow your public
updates. If you switch from “Everyone” to “Your connections,” you'll lose any
out-of-network followers you have now. Any changes you make will take
effect in about 24 hours.

Everyone on LinkedIn v

Make follow primary

If enabled, "Follow" will be the primary action when members view your
profile

e

Blocking

See your list, and make changes if you'd like

Unfollowed

See who you have unfollowed, and resume following if you'd like

Similarities and differences between
connections and followers

Connections are two people who have
connected on LinkedIn because they
know and trust each other. If you're
connected to someone, you will both
be able to see each other’s activity on
your LinkedIn homepages. Your
connections can send messages to you
on LinkedIn.

Your followers on LinkedIn can see your
posts and articles on their homepage
without being connected to you.
However, you won't see their posts.


https://www.linkedin.com/help/linkedin/answer/53652?query=follow%20button%20setting

How to check your follower count

in Q Search

in

. Lorraine K. Lee Add profile sect
j News Editor

Show more ~

Lorraine K.'s Activity

Articles Posts All activity
:qur Dashboard £ AllStar
te t .
rivate to you Lorraine K. Lee Lorraine K. Lee e
LS News Editor E  News Editor
3,895 447 7255 ao 2h

. . . View full profile ‘
Who viewed your profile Post views Search appearances [ [ ] AN = | m H | ECES NE N5 N Em

_ ol s Pl NS ' u B semEs 5 mmE
S, Career Advice 292,618 Followers ...See more

Participate in the career advice platform: &)

Get career advice by conversing with other LinkedIn users who are leaders in their fields Manage Subscribe

Private to you

[=] Career interests
Let recruiters know you're open: Off

Your followers
Choose the types of opportunities you'd like to be connected with

Your drafts

Salary insights
See how your salary compares to others in the community

LinkedIn’s

Articles & activity Must-Rea d S & I’i RS

292,618 followers Manage followers

m Are we at “peak

- This week's article features top
series from llaria Caputo. Joseph...

Find “Your Dashboard” on your profile page > Post views > See number of followers on the left-hand side

For mobile: Find “Interests” on your profile page > See All > See number of followers on the top of the feed



FAQs for creating content on LinkedIn

Create great conversations and measure your success



What should | write about?

The best starting point is to respond
to what’s happening in your
industry or the professional world.

LinkedIn members love to see creators like you giving your
take on what’s happening in the news or your industry,
whether it be through a post, a video, an article or even a
comment. This type of content resonates most with members,
and helps you build a community of people with similar
interests and professional insights.

Don’t forget: Sharing your personal stories and experiences in
a genuine way also inspires others. The more you can tap into
existing conversations — whether around the office or in your
industry — the more likely your article, post or video will be
successful.




Should | post an article, a short-form post or a video?

See LinkedIn’s guide for best practices for posting on LinkedIn for more details.

Article

Use articles to share your

insights, perspectives and
expertise. Embed videos,
Images, slides and more to
strengthen your position.

Short-form post

Use short-form posts to share
and start conversations about
what you’re reading, ask for
advice or ideas, and respond to
industry news, trending topics
and other major events.

Video

One of the easiest ways to
start a conversation is to
record a video. Consider

using your smartphone for a
more genuine look and feel.


https://www.linkedin.com/help/linkedin/answer/92835

How should | manage comments?

Engaging in the comments of your article, post or video can really make a difference. Responding
to comments in a thoughtful manner is a great strategy to develop rapport with your followers and

to build a community.

Some effective ways to respond to
commenters:

*  Hi XXX, | agree with your point!

* Hi XXX, thank you for your
@ insightful comment. You are right
that ...
* Hi XXX, that's an interesting

point. Can you elaborate on what
you meant by xxx ...

If needed, you can flag and hide abusive or
offensive comments.

& Like =3 Comment g Share Top Comments =

s Add a comment... 5

". E B 'EE m st 6moE
= B

Business Analyst Internat ® . E = u v |
....... FD Report

Like Reply 2 Replies
& Copy Link to Comment



How should | use hashtags in my posts?

Use relevant hashtags to indicate what your post is about. Hashtags can be followed and are
searchable, allowing your content to get discovered by Linkedln members. You can start by

taking advantage of the recommended hashtags at the bottom of your post editing window.

= Yingxu (Missy) Chen
> Associate Editor at LinkedIn

lWrite here or use @ to mention someone.

#linkedin #networking #workspace #econometrics | ),

P
- Q Post Settings ~~




How do | track the performance of my content?

We recommend measuring success

by the quality of co

nversations.

While you can potentially get broad

reach on Linkedln, the real power is

in the quality of the

comments,

feedback and engagement from non-

anonymous profess
globe. Write to reac

ionals across t
n the right wor

not the whole world.

e

d,

Some other helpful content performance engagement stats:

Views in the feed
Number of members who scrolled past your
short-form post in their feeds.

Views

For videos, it includes any view of 3 seconds or
more. For articles, it includes clicks from any

source (on or off LinkedIn).

Shares

For posts, it’s the number of times it has been
shared on LinkedIn. For articles, it’s the number
of times it has been shared on LinkedIn or
another social platform.

You can learn more about the difference between post and article analytics here.


https://www.linkedin.com/help/linkedin/answer/83597

How do | view analytics for my posts?

in © & 8
Home My Network Jobs

Yingxu (Missy) Chen

Associlate Editor at
LinkedIn

View full profile
300 Followers

Manage
Private to you

Your followers

Your drafts

Yingxu (Missy)’s Activity

Articles All activity
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Chen
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13 holiday reading recommendations from 2018's popular authors

= A

Messaging Notifications

)

Me »

Click on the analytics icon below your
posts to look at a detailed breakdown.

Note: Your posts will display a detailed
breakdown of the analytics only when
they have been viewed by 10 or more
unique viewers.

Analytics on your posts are available
for 60 days from creation.




How can | view analytics for my articles?

Linked [}

TOP VOICES

MARKETING & SOCIAL MEDIA

e
e+ 2018 +

LinkedIn Top Voices 2018: Marketing &

Social Media

Published on November 13, 2018

g Lorraine K. Lee
News Editor
B J

S Like = Comment & Share

o Edit article |7 View stats

169 articles

The number of views, likes, comments
and shares are displayed on the right
side of the article. You can click on the
“View stats” button to look at a
detailed breakdown.

Note: Your articles will display a
detailed breakdown of the analytics
only when they have been viewed by
10 or more unique viewers.

Analytics on your articles are available
for 2 years from creation.




More content-related questions

1. Can I republish something that | wrote for another publication? Can | republish my Linkedin content
elsewhere?

You can republish your writing from another publication on LinkedIn if you own the work or have the permission from
the publication to do so. You retain ownership of all of the content that you post on LinkedIn and use on LinkedIn
won't restrict you from republishing those articles, posts or videos elsewhere.

2. We want to publish articles from our Linkedin Page. Can we do that?

LinkedIn doesn't currently support publishing articles from a LinkedIn Page. Instead, we encourage you to first write
and publish from a personal profile. You can then re-share the published article by pasting the URL into the share box

on your LinkedIn Page.

3. We are interested in sponsored content. Can you tell me more about what our options are?

If you are interested in sponsored content, you can set up a LinkedIn ad account. Learn more here.



https://business.linkedin.com/marketing-solutions/how-to-advertise-on-linkedin
https://business.linkedin.com/marketing-solutions/cx/17/06/advertise-on-linkedin?src=go-pa&trk=sem_lms_gaw&veh=Google_US_Search_Brand_Core_Beta_AllDevice_English_212489128223__%2Blinked%20%2Bin%20%2Badvertisement_b_c__mkwid_biijsxgq_slid__&gclid=EAIaIQobChMIwo3H6MWA2QIVlKDsCh0CrgjEEAAYASAAEgKo1PD_BwE
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Influencer

LinkedIn Influencer

LinkedIn Influencers are selected by editorial invitation
only and comprise a global collective of the world's
foremost thinkers, leaders and innovators. As leaders in
their industries and geographies, they discuss newsy and
trending topics such as the future of higher education,
the workplace culture at Amazon and the missteps of
policymakers.

Note: The list of Influencers changes throughout the year.
We regularly evaluate existing Influencers to include only
the most engaged, prolific and thoughtful contributors
and to ensure that their expertise matches our members’
interests. We no longer accept Influencer applications.



Still have questions?

Learn more about how to report inaccurate information on another
member’s profile, a fake profile, a hacked account or a scam here.

If you encounter technical issues, you can find out the answers or

contact help center representatives here.

Explore the LinkedIn Help Center for all other inquiries.



https://www.linkedin.com/help/linkedin/answer/30200?query=report
https://www.linkedin.com/help/linkedin/solve
https://www.linkedin.com/help/linkedin

