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BRI

Twitter |- & MK o't v Tt aceount? Sgn

Advertise on Twitter

Reach potential customers Gain more followers Measure results in real time

Get your me: s in front of people Quickly grow your community of
not yet follo by promoting high value follo nd drive
your Ty word of mouth by oting your

account

02

mi“Create campaign”
(RIS &=&D) |
TAITT S EEERN
aLA.

ms that delivered in this time frame ( Create campaign ) [ Last 7 days v

( Filters: Default v >

(LT3 Want to learn more about mastering video ad campaigns on Twitter?
Check out our new courses on Twitter Flight School

(To access the curriculum in Chinese translations, please reach out to your
Twitter Sales representative.)
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(Alik) ExRHEE

o EMTENEFERKIRIA
R, LURBSEIFNERNE
XA (CPM) 343

o  MNRITMILEARRIEE
HHETREEEARE,
1BR A EE “Accelerated
Pacing” (10&) .

Campaign objective

Choose your objectlve

ed help choosing an objective? Learn more

Conversion

Video views App re- mgaqcmcnn
K on in yo

t people to watch your video t people

Pre-roll views
App installs

people to install your ap)

Website clicks
Drive traffic to your website

Engagemems

Followers
Build an audience for your accoun

Campaign setup

Campaign name

Funding source

Choose one

Daily budget © Total budget (optional) ©

USD  100.00 uUsD

Start End (optional)

( @ 2020-05-21~ ) 1:57am  POT  ( + Specify time )

» Advanced
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Ad group name

(AI3%) o
iﬁﬁ: CPM Hj{ﬁ%ﬂﬂ]ﬂj Start (optional) @ End (optional) ©
'ﬁl\ﬁgﬁj\ E*ﬁﬂj'fﬁﬁg '/‘ + Specify time » (: + Specify time .
SHHM .

Total ad group budget (optional) @

usD

Bid type
Automatic bid (recommended)

Your bid will be optimized to maximize results at the lowest price within your budget

Optimization preference

[/ Maximum reach ]

Reach with engagement

» Measurement options
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22



F IR KX RIS IR

o BT RETHA (CPM)
s FRETE

e BXH

s ZNEBELEE

LIS e

F
—

MEHRR

tEsh, AT DUR R Z SRR
BRI A AITIE
MR, UTRENARREE
I EESHITRANER—LE
NI

BRI =

5 A=
ST BRI SRR

SEH LLE, BTN S ERB IR IRIRE R, BAILE
HA TREMIET, AISkE. BRE. SRTNA BABENT
I, W, [ERTROH SRR Twiter ERRR.
BRAIES RS SRS RENMR, G5, TUSHEER
FEA ERERRENKE, U TRESNEAETROTH L,

 Macs : - 0 CEE

0
L
[F&ETHEE: F&EEmE:
. MEBHIE o EEEEANSANSRLTH
¢ H&ERXE i 54R? A ALXAE?
. EHEERA

r&Em|:

s HAHNBRERREF? BEEXTEMN/HEHNHRBEM?
MRE, BERLEEZEZLIBEXIRMNET SERH,

o HAHMMNBERANE? EERFXLEHE,

SZAREMH:

o TTHYHEESCRIRS I MRLERAR?

23



i A

fE/RF% Catalina fERAR, (T ESREMAEITX
BREE) , 2017 £10 A,

(BRFumZMIEMREIE) , 2017-2018 &£, HFEARRK
B 5 BAFITH LN E LR, SN REE
FRE/DHIT 5 THEE,

IPG IR{KSLISE

“BDtazE Twitter THAR, HELEBERR,
2017 &,

BIRFFZAE], DAN + Twitter SN B RIESSERIAR,
2015 %€ 5 B,

UEEEREE, “AtaR Twitter’ SR,

2017 &, Twitter REFHUE, “HEXHHIRNE:
XA, 2018 &,

25






