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01
Advertise on Twitter

%
= 1@?\ N Solutions to help you achieve your business goals

Twitter r %N&F o Don't have a Twitter account? Sign up

Reach potential customers Gain more followers Measure results in real time

Get your messages in front of people Quickly grow your community of Track the growth of your follower base
not yet following you by promoting high value followers and drive and see how people engage with
your Tweets word of mouth by promoting your every single Tweet
account

02

m“Create campaign”
g ms that delivered in this time frame ( Create campaign )
(B &7&ETh) |

AT SEERN
AL,

Search campaigns Q ( Filters: Default v ) (: Save filters :)

(CIE Want to learn more about mastering video ad campaigns on Twitter?
Check out our new courses on Twitter Flight School

(To access the curriculum in Chinese translations, please reach out to your
Twitter Sales representative.)
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SIEMN &EmIR, HEiF
“Engagements” (Ezf) BF.

Campaign objective

Auction Reach & freque...

Need help choosing an objective? Learn more
Awareness Consideration Conversion

Reach Video views App re-engagements
Maximize your ad's reach Get people to watch your video Get people to take action in your app

Pre-roll views
Pair your ad with premium content

04 -

153 N\ “Campaign Setup”
(IM&EEMRE) R]EN
. I e N Engagements (/]
“Deta”s” ('EﬁéE{E ,%\) ls_E.IJFi{o Get people to engage with your Tweet
LA R B 555, o
REEN Z2XR, FHRE
5 ) QAT o

BIE—EER R, LERR
RARSRTF. B EWEERR
AHERBTR, DUOTERSE, B
B, EMF,

0 5 Campaign details

iﬁ%ﬁ% E’gﬁﬁ%iﬁ, %EE@ Objective
NG EEHHNEEMENS Engagements

Get people to engage with your Tweet
I

IREFFRBEAM (AiE)
éﬁﬁ E ﬂﬂ ° Campaign name

Untitled
o BMNEBNAREK
ISR, MUFKEESN
o Product Testing (PT -Audience Manager v2 Test - 10 $500) (T1542478)
BT RETREA (CPM) 33,

Website clicks

Drive traffic to your website

() This is an Amplify Sponsorship campaign

Remaining budget: $0.00 | Runs: Jul 20, 2020 - Dec 21, 2020

%1§§E’\J Daily budget Total budget (optional) ©
ImS4RIRBES . UsD | 100.00 usD | 0.00
Start End (optional)
o WMREHKRNEARIEERE —
ki
ﬁﬁﬁ}EEj‘JKIE; -Lﬁﬁ%{%/\

1 “Accelerated Pacing” b Advanced
(ho=R) .

21


https://business.twitter.com/en/help/account-setup/billing-basics.html
https://business.twitter.com/en/help/campaign-setup/campaign-dates-and-budget.html
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BE, N E“ Ad Group
details” (I EAHEMER)
TH, ROGBRTTEIE
EHHAFR,

REALER T RN R B .
RETHARHE (%)

EELMEE, Bophm
(%) J&SHM.

MREFERSLN, WEA
THRSENEE.

REIREEMER _EREED,
TR WNEEZEAD, Bt
DEEXE 1R, 87 XNE

30 RERTHIRE,

IREMEREIR (WEA)
EE T X o] AR 2 IRER)

Ad group details

Ad group name

Untitled

Start (optional) © End (optional) ©

( + Specify time ) C + Specify time)

Total ad group budget (optional)
UsD

Bid type

Aut tic bid (r ded)

Your bid will be optimized to maximize results at the lowest price within your budget.

Frequency cap )

® Automatically optimize ad frequency (recommended)
() Customize

» Measurement options

(BE MmN Twitter HERREKR,
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REREHE SBENZEAR,
BB B TE“Targeting”
(BfI) EW+,

TRESRTEN]
ELLETHIE B

—

08

TR AEHIME
RS,

AR P] LB & XX T

Twitter ERNARHNUE,

Demographics

Gender

ROl ver | vomen )

® Al
(O Age range

Location (optional) ©® & Bulk upload

Search Q

Language (optional) ©

Search

Placements

Twitter placements
Put your Tweets where your audience is most likely to see them.

Home timelines ®
Profiles ©®
Search results ©

Creatives

0 selected
Tweets

A\ Your campaign won't serve until you select a creative.

( Marisa Oberdorfer @oberdorferm ) ( Organic Tweets Vv ) O Show replies and mentions

Organic Tweets

Nothing r  Scheduled Tweets

Change your filter sel Promoted-only Tweets lin

23


https://business.twitter.com/en/help/campaign-setup/campaign-targeting.html
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7£“Review & Complete” (BE&
FER) EMREE SERY
REZRE, MREEE &EDh
RAINEAM TS, WALk
1B1F.

10

RGN ER)
5En)!

\Nlvz

A

Campaign

New Campaign

Start

End

Daily budget
Total budget

Funding source

Ad groups + New ad group

Engagements

None

None

Oct 16, 2020, 12:00 AM PDT
Oct 26, 2020, 10:00 AM PDT
$1,000.00

$10,000.00

Product Testing (PT -Audience Manager v2 Test - 10 $500)
(T1542478)

Standard

Exit Launch campaign
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